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LARA CLARA

COSMECEUTICAL BRAND

Brand Story

The experience of using our delightful cosmetics with LARA CLARA

LARA CLARA is a brand born out of relentless dedication to creating skincar
e products that promote healthy skin, with the belief that what we make is s
omething | and my family would use.

Our mission is to spread the goodness far and wide, illuminating more peopl
e. LARA CLARA aims to gift confidence and joy, allowing everyone to feel th
eir most beautiful, no matter where they are.

Experience a delightful and happy beauty ritual with LARA CLARA, accompa
nied by the cheerful laughter that defines us

LARA CLARA creates a natural radiance, like your own skin, even after ma
keup, offering the comfort of bare skin as if you haven't applied anything.

LARA CLARA

Cosmeceutical Brand, LARA CLARA

LARA CLARA, a beauty cosmetic specialist, brings laughter into the worl
d of beauty. As a cosmeceutical brand, we prioritize both beauty and ski
ncare, considering even sensitive skin.

In the face of various harmful substances and external environmental fac
tors that tire and sensitize the skin, LARA CLARA is here to provide joy, h
elping your skin become beautiful and healthy.



COSMECEUTICAL BRAND

CEO MESSAGE

"LARA CLARA" always values the needs and opinions of our customers. Your voices have been a constant
source of inspiration and motivation throughout our journey. Therefore, we are dedicated to doing our best to
provide products that our customers desire.

For example, many customers expressed a desire for brighter colors in the LARA CLARA Bio Cover Night
product. Taking this valuable feedback into consideration, we promptly conducted research and
development, introducing new light beige and pure beige colors. By listening to and realizing the needs of our
customers, we enable more individuals to express their beauty confidently with our products.

Through such experiences, we are committed to growing together with our customers and striving to provide
better products and services. Our brand story is a result of this warm interaction and collaboration. LARA
CLARA is not just a cosmetics brand; it is a space for shared values and communication.

We express gratitude to everyone who has participated in our brand, and we look forward to continuing our
journey together. LARA CLARA promises to always strive to create only 'the best.'

LARA CLARA Inc.
CEO HYOJUKIM
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COSMECEUTICAL BRAND

2024.08

* Signed a MOU worth $1 million with Icon International in Vietnam

2024.07

* Participation in INTERCHARM Korea 2024 (Seoul COEX)

2024.06

* Participation in Beauty Festa Hyundai Department Store Mia branch

2024.05

* Participation in 2024 Cosmobeauty SEOUL COEX

* Participation in 2024 China Shanghai CBE

* Winning the Glowpick 24 Awards for the first half of the year
(BB cream, ampoule, mist category)

2024.03

* Participation in Bologna COSMOPROF, Italy
* Participation in New York IECSC/IBS, US

2024.01

- Participation in COSME WEEK Tokyo, Japan

202312

* Participation in K-Beauty Pop-up Store in Frankfurt, Germany
- Glowpick's New Ampoule Product Wins Best Rookie
(1st Place in Skincare Category)

20231

* Pop-up Store at Namba Marui Department Store in Osaka, Japan

- Participation in K-Lifestyle in Japan in Nagoya, Japan

* Event with a Pop-up Store at AEON Mall in Nagoya, Japan

* Pop-up Store at Yurakucho Marui Department Store in Tokyo, Japan
- Conversion to a Corporate Business Entity for LARA CLARA Inc.

* Winner of the 2023 Glowpick Awards in the Qil Mist category

202310

* Participation in Cosmetic 360 Exhibition in Paris, France

* Pop-up Store at AEON Mall in Osaka, Japan

* Glowpick's New Product Tops the Skincare Category
at 1st Place [Lara Clara Bio Exo Age Hemp Mist Serum]

LARA CLARA Inc. History

2023.09

* Event at Hep Five Pop-up Store in Osaka Umeda

* Participation in Incheon Songdo Beauty and Health Care Show

* Participation in Seoul Beauty Week Exhibition

* Participation in Seoul Beauty Trade Show

* Glowpick's Qil Mist Hall of Fame (10 Consecutive Weeks at 1st Place)
* Release of EXO-AG MTS AMPOULE

2023.08

* Glowpick's BB Cushion Category Takes 1st Place
* Glowpick's BB Cushion Hall of Fame
(10 Consecutive Weeks at 1st Place)
*Participation in the Tokyo Drugstore Show in Japan
‘Release of EXO-AG HEMP MIST SERUM

2023.07

* Release of New Product, BIO COVER BALM (Pure Beige)

2023.06

* OKTA Expands Overseas with Business Operations
* Start of Advertising and Sponsorship for SBS Radio

2023.05

* Selected for the KOTRA Entry Program for Osaka Online Distribution
& Network, and Export Agreement with Japanese Buyers
* LARA CLARA collaborates with Beauty Creators
(Successful Collaboration - Sellout)
+ Signed Advertising and Sponsorship Agreement with SBS Radio

2023.03

* Naver Shopping Live Top Sales in the Beauty Category

* Release of New Product, BIO COVER BALM (Light Beige)

* Signing of Branded Advertisement Contract with Beauty Creator
and Successful Collaboration Sellout

2023.02

+ Selection of Domestic Company for Export Business
Expansion by KOTRA

2023.01

* Execution of a beauty creator branded advertising contract &
collaboration, leading to successful sell-out of the featured products

202212

* Entry into contrancherrier{Paju branch) and Tom&Toms
Coffee Pop-up Stores.

20221

+ Official launch of LARA CLARA Bio Cove Balm

2022.08

*OEM Agreement with Manufacturing Company
‘Establishment of LARA CLARA

* Application for Trademark Registration {3 cases) for the
LARA CLARA Symbol and Text Logo

202207

* "LARA CLARA" brand trademark application (2 cases)
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LARA CLARA

COSMECEUTICAL BRAND

LARA CLARA BIO COVER BALM

# Skin tone correction
# Darkening free
# 3 color options

# Comfortable & Beautiful skin texture

# Hygienic Airless Container



LARA CLARA

COSMECEUTICAL BRAND

Comfortable like your own skin,
Skin Barrier Care Regenerative BB Cushion

LARA CLARA BIO COVERBALM

01

02

03

04

05

LARA CLARA Bio Cover Balm undergoes a fermentation process and low-
temperature maturation, micronizing its ingredients through a special method.
This minimizes harmful components and enhances the concentration of
beneficial ingredients, promoting superior adhesion.

This product provides care for damaged skin, promoting elasticity and
creating resilient skin. It's a Skin-breathing innovative BB cream that allows the
skin to breathe, offering a natural and radiant complexion.

This product provides protective and soothing effects for skin damaged by
dermatological treatments or laser procedures, as well as exposure to UV
radiation. Its formulation feels weightless and comfortable, almost as if you're
not wearing makeup.

This makeup base item ensures a beautiful skin texture throughout the day by
avoiding the grayish tones or darkening typical of BB creams. With excellent
spreadability and adherence, it prevents being cakey for a radiant complexion.

Utilizing an airless pumping container, this product prevents exposure to
external air, ensuring a more hygienic usage that helps prevent skin troubles.
Additionally, it offers the advantage of long-term use.

# AII—'ay beautiful skin without caking




COSMECEUTICAL BRAND

* Inresponse to our customers who love the texture of LARA CLARA
Regenerative BB Cushion, we have released additional colors following the
existing Natural Beige.

« Introducing Light Beige and Pure Beige to meet the diverse color
preferences of our valued customers.

B10 COVER BALM BIO COVER BALM

150 /0.5 fl. 02.

15¢ / 0.5 fl. oz.
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| LARA CLARA

Natural Beige Light Beige
Released in October 2022 Released in April 2023

BIO COVER BALM
152/ 0.5 1. oz.

LARA CLARA

Pure Beige

Released in August 2023

10



COSMECEUTICAL BRAND
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BIO COVER BALM (BB Cushion)
Color : Pure Beige 15¢g

BIO COVER BALM (BB Cushion)
Color : Light Beige 159

v -

BIO COVER BALM (BB Cushion)
Color : Natural Beige 159

Yellow-based pure glow formulation
that shines even brighter

-17~19 N (21 N available)
- Strengthen skin protection and calming
- Moisturizing skin expression

- Sun Care Function

Pink-based semi-glow formulation
with a soft finish.

19~ 21N
- Skin protection and soothing
- Smooth skin expression

- Strengthen Sun Care Function

Moist glow formulation with a naturally
radiant pink base

«21~22Nor23N
- Strengthen skin protection and calming

- Moisturizing skin expression

- Sun Care Function

1



LARA CLARA

COSMECEUTICAL BRAND

BIO COVER BALM

1 Since the air is completely sealed off, there is little risk of product degradation,
making it safe to use.

2 Cross-contamination caused by puffs is prevented, so it can be used
hygienically without causing skin irritation.

3 The internal plate moves up to the top, allowing you to use all of the product.
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AIRLESS
PUMPING
CONTAINER

It can be used more hygienically with an

airless container

When you press the bottom of the product, the BB cream
formula is dispensed.

12






LARA CLARA

4th Generation Skin Booster
EXOSOME& BIO MICRO NEEDLE SKIN CARE

EXO-AG HEMP MIST SERUM
HEMPSEED OIL

*AG : Aloe vera + Fermented Black Garlic

EXO-AG MTS AMPOULE

EXOSOME-AG
+ BIO MICRO NEEDLE

EXO-AG MTS PEPTIDE CREAM

EXOSOME-AG
+ BIO MICRO NEEDLE
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EXO-AG HEMP MIST SERUM . .
EXO-AG MTS AMPOULE 4th Generation Skin Booster

EXO-AG MTS PEPTIDE CREAM EXOSOME'AG
Main Ingredient : EXOSOME?

S
*OSON
\2

As a substance that transmits signals between
cells, it can directly convey information from
healthy cells to unhealthy skin cells, helping to
regenerate skin tissue and provide nourishment.

Growth Factors *\
Anti-inflammatory Cytokines
Exosome Formation of Genetic Material ) t}
Ingredients
& @ Skin Cells
. e . “3;; (Skin and Tissue Regeneration)
The Mechanism of - o o \¥
Action of EXOSOME-AG ok vEras EXOSOMES

Fermented Black Garlic (Avatar Role of Stem Cells)

Immune Cells
(Immune Modulation)



EXO-AG HEMP MIST SERUM . .
EXO-AG MTS AMPOULE 4th Generation Skin Booster

EXO-AG MTS PEPTIDE CREAM EXOSOME'AG
Main Ingredient : EXOSOME?

EXOSOME-AG is an exosome extract, approximately 50 to 200 nm in size, TEM Image of Aloe Vera EXOSOME

. derived from fermented black garlic and aloe vera. It contains DNA, RNA, and

‘ peptides, which help regenerate damaged skin.

At a size 1,200 times smaller than a
strand of hair, it allows effective
ingredients such as minerals and amino
acids to be deeply absorbed into the skin.

TEM Image of Garlic EXOSOME

50~200nm 30~50pm 60~70pm
EXOSOME PORE HAIR *TEM : Transmission Electron Microscope, §2} XX} $i0|4
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LARA CLARA

COSMECEUTICAL BRAND

18

EXO-AG HEMP MIST SERUM

Moisture Lock & Elastic Skin
Regeneration Care

# Strengthening Skin Elasticity

# Prevention of excessively oily skin ]J{ \
# Addressing the Root Causes of Skin trouble
LARA CLARA
# Soothing Sensitive and Dehydrated Skin
# Formulated with Fatty Acids Similar to
Skin Lipid Structure b5
# Deeply Penetrates Pores for Purification of 0

Harmful Substances in the Skin 21’

EXOSOME-AG

01 Highly functional mist-type serum for brightening
and wrinkle improvement made with exosomes of #
fermented black garlic and aloe vera

HEMPSEED OIL

O 2 Hemp seed oil 60,000ppm
Protein, omega 3 and 6 essential fatty acids rich

nutrition and vitality

PEPTIDE COMPLEX

O Skin regeneration & strengthening skin barrier
collagen synthetic low molecular peptide




LARA CLARA

COSMECEUTICAL BRAND

The perfect combination of exosome, hemp seed oil, and peptide

LARA CLARA EXO-AG HEMP MIST SERUM

01 Fermented black garlic and aloe vera are exosome-activated, allowing deep penetration of
effective ingredients for powerful anti-aging mist serum with regeneration, whitening, and
wrinkle improvement effects.

02 Improving problematic and dry skin, this mist can care for sensitive skin as well.

03 Containing hemp seed oil rich & protein, omega-3, and 6, this oil mist provides ample
nutrition and vitality to the skin. Despite being an oil mist, it leaves a fresh sensation without
feeling stuffy, maintaining moisture for an extended period.

04 Formulated with 6-free formulation, excluding 6 harmful ingredients.

05 Utilizing natural aroma oils, it offers a subtle citrus scent and avoids the use of artificial
colorants and fragrances.

06 The mist can be applied gently with a fog spray, and it is confirmed to be non-irritating
through a low-irritation test, ensuring safe use.

07 The combination of exosomes (patented), hemp seed oil, and peptides contributes to skin
hydration and elasticity maintenance.

| R3
LARA CLARA

) ml /270 fl.oz.

19



LARA CLARA

COSMECEUTICAL BRAND

ALL IN ONE SKIN CARE

EXO-AG HEMP MIST SERUM

POINT 1  Can be used as a substitute for skin or toner during basic skincare. (Can also be used
for makeup touch-ups.)

POINT 2 For a flawless, hydrated makeup look all day long, spray just before applying makeup

g& ey to avoid any flaking or dryness. (Recommended to use with BIO COVER BALM.)
-~ ﬁ POINT 3 Repeat the spray 2-3 times or apply a few more sprays after a few minutes to maintain
- .
R = R . a more hydrated skin texture. (Can be used after makeup as well.)
:r.:;:_;.; LA A CLARY
-— POINT 4 For enhanced moisturizing effects, gently pat the product after spraying rather than
leaving it to air dry.
&
k i POINT 5 Depending on your skin type, condition, or weather, you can use it without shaking to
separate the oil layer and apply it as a water mist (exosome + low molecular peptide
complex).

* EXO-AG HEMP MIST SERUM does not use artificial fragrances or colorants. (6 FREE FORMULATION)

% |t has a subtle citrus scent, making it gentle, non-irritating, and safe to use. (Fragrance: Natural aroma oils used)

20



Exosome & Bio Micro Needle

Powerful Anti-Inflammatory, Antioxidant,

LARA CLARA

and Anti-Aging Benefits

-~



LARA CLARA

COSMECEUTICAL BRAND

Exosome & Bio Micro Needle, Skin Elasticity

LARA CLARA EXO-AG MTS AMPOULE

01 An ampoule with exosome from fermented black garlic and aloe vera, allowing deep
penetration of effective ingredients for regeneration, whitening, wrinkle improvement,
and antioxidant functions.

02 Bio micro-needles (natural micro-needles infused with bifida ferment lysate and collagen)
penetrate problematic skin and wrinkles, enhancing skin regeneration by accelerating the
production of new cells. This highly concentrated EGF ampoule cares for depleted skin
vitality and wrinkled skin texture, fostering a revitalized and youthful complexion.

03 Effective for improving the delicate skin around the eyes, targeting fine lines and wrinkles.

04 Gently press or massage the ampoule into the skin after application to enhance
penetration and maximize skin improvement effects.

05 This ampoule contains patented exosome ingredients and bio micro needles (SPICUS).

22



LARA CLARA

COSMECEUTICAL BRAND

23

EXO-AG MTS AMPOULE

B EXOSOME-AG

® 01 Highly functional ampoule for brightening and
wrinkle improvement made with exosomes of

fermented black garlic and aloe vera

Natural Micro Needles for

Powerful Anti-Aging Effects

# Powerful Anti-Aging
BIO MICRO NEEDLE(SPICUS)

# Plant-Derived Stem Cells O A substance where plant-based collagen and
# Firm and Elastic Moisture Barrier bifida ferment lysate are coated onto natural
micro-needles, effectively delivering collagen
# Care for Sensitive and Damaged Skin Regeneration and skin-active ingredients to the dermal layer
PEPTIDE COMPLEX

# Bio Micro Needles (Containing Natural Micro Needles)
O Skin Regeneration & Skin Barrier

Reinforcement Collagen Synthesis
Low-Molecular-Weight Peptides




LARA CLARA

EXO-AG MTS AMPOULE

More convenient to use with an
auto-dropper design.

Equipped with an auto-dropper, the ampoule
formulation automatically fills the dropper when you
twist off the cap. Pressing the top of the cap releases

the formulation.

AUTO DROPPER
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LARA CLARA

COSMECEUTICAL BRAND

EXOSOME & BIO MICRO NEEDLE, Enhancing Skin Elasticity - Hydrating - Skin Tone-Up

LARA CLARA EXO-AG MTS PEPTIDE CREAM

01 The cream with exosome from fermented black garlic and aloe vera, allowing deep penetration of
effective ingredients for regeneration, whitening, wrinkle improvement, and antioxidant functions.

02 The bio micro needles (natural micro needles coated with bifida ferment lysate and collagen)
ingredients penetrate into problematic skin, wrinkles, and more, accelerating skin regeneration by
promoting the rapid generation of new cells. This helps care for decreased skin activity and
addresses the texture of wrinkled skin due to aging, fostering vibrant and youthful skin with
renewed energy.

03 The low-molecular-weight peptide complex aids in improving elasticity and reducing wrinkles,
while balancing the skin's equilibrium to provide a quick moisturizing effect.

04 The efficacy of Skin Implant helps inhibit melanin synthesis, brightening the skin tone.

05 The cream contains patented exosome and bio micro needle (SPICUS) ingredients.

26



COSMECEUTICAL BRAND

# Promotes Melanin Cell Excretion in the Skin
# Natural Skin Tone Enhancement

# Peptide Complex for Improved Skin Elasticity
# Plant-derived Exosome (Aloe Vera & Fermented Biéck

# Bio Micro needles (Naturally Coated Micro needles)

. .“‘ O
TN
Cra ) X

0

\

L

Highly functional cream for brightening and
wrinkle improvement made with exosomes
of fermented black garlic and aloe vera

2 é& substance where plant-based collagen and
bifida ferment lysate are coated onto natural
' micro-needles, effectively delivering collagen

and skin-active ingredients to the dermal layer
B

3 Skin Regeneration & Skin Barrier

Reinforcement Collagen Synthesis
Low-Molecular-Weight Peptides

27




LARA CLARA

COSMECEUTICAL BRAND

EXO-AG MTS AMPOULE
EXO-AG MTS PEPTIDE CREAM

28

Main Ingredient : SPICUS?

BIO MICRO NEEDLE

- ATHA

SPICUS

- l EHSE Siratum Lucidum
. B e stratum granulosum
3)
=\ 11 235 swauumspinosum

1 7IHE statum Basale

FIn|F pemis

SPICUS is a patented ingredient that features plant-based collagen,
including Hibiscus manihot Extract and Bifida Ferment Lysate, derived
from pure marine organisms in pristine seas. This ingredient promotes
collagen production in skin fibroblasts.

Patent Number: 10-2-2022-007981

The main component is natural bio micro-needles, which penetrate the
entire facial skin. By massaging with these needles, blood circulation is
enhanced, and oxygen supply to the cells is facilitated.

Spongilla lacustris



LARA CLARA

COSMECEUTICAL BRAND

EXO-AG MTS AMPOULE
EXO-AG MTS PEPTIDE CREAM

29

Main Ingredient : SPICUS?

BIO MICRO NEEDLE

1. Improves skin circulation, contributing to clearer skin
2. Stimulates cells to accelerate the skin's turnover cycle and enhance lifting effects.

3. Effective ingredients deep into the skin, promoting skin regeneration.

With its ultra small capillaries with diameter of 0.5~1.08 and

** The central part features porous holes ranging
from 10 to 40 nm in size, which act as pathways for
the delivery of nano-sized active ingredients,
effective substances, and oxygen.



LARA CLARA

COSMECEUTICAL BRAND

EXO-AG MTS AMPOULE
EXO-AG MTS PEPTIDE CREAM

Main Ingredient : SPICUS?

BIO MICRO NEEDLE

The natural BIO MICRO NEEDLES, with effective ingredients
nano-sized (one billionth of a meter), deeply penetrate the
basal layer, making the skin clear and transparent while
rejuvenating it for a youthful, vibrant appearance.

! >
Bio Micro Needle see

n from electron microscope

30



LARA CLARA

COSMECEUTICAL BRAND

EXO-AG MTS AMPOULE
EXO-AG MTS PEPTIDE CREAM

Main Ingredient : SPICUS?

BIO MICRO NEEDLE

The mechanism of
action of the SPICUS

Application of LARA CLARA
MTS product on damaged skin

Penetration and action of BIO
Micro Needles

Improved skin condition

31



LARA CLARA

COSMECEUTICAL BRAND

32

EXO-AG MTS AMPOULE
EXO-AG MTS PEPTIDE CREAM

Main Ingredient : PEPTIDE?

It has excellent skin compatibility and contains ingredients that
promote the synthesis of collagen and elastin, key components
for skin elasticity. It helps improve wrinkles, strengthen the skin

® @ ® @ ®
° ® o o ® barrier, regenerate the skin, and provide antioxidant benefits.
@ @ ® @ ®
® ® P e ® 1. Excellent effects on wound healing and tissue repair
OO0 WWSUD O¢ 2. Enhances elasticity for wrinkle improvement and
strengthens skin barrier function
1 == ¢ = D == D

3. Promotes healing of inflammation caused by skin damage

- o ® e o 4. Aids in regenerative care by replacing damaged proteins
with healthy tissue

. Provides antioxidant benefits, activates vascular function,
and promotes moisture retention and protein formation
[a— o = @ D @ [ oo
6. Stimulates collagen and elastin synthesis
Helps activate enzymes that cross-link elastin and collagen.



LARA CLARA

EXO-AG MTS PEPTIDE CREAM

AIRLESS
PUMPING
CONTAINER

More Hygienic Use with an Airless Container

The cream formula is stored in an airless pump container,
preventing exposure to air or direct contact with hands.
This helps avoid easy spoilage or contamination, allowing
for hygienic use.

You can use the cream by opening the cap and pressing
the bottom of the container.



LARA CLARA

COSMECEUTICAL BRAND

Combination of LARA CLARA Product Usage

st 2nd 3rd 4th
-
&l
'G;‘ -
i P "‘ji 4
EXO-AG HEMP EXO-AG MTS EXO-AG MTS
MIST SERUM AMPOULE PEPTIDE CREAM B0 COVER BALM

« EXO-AG HEMP MIST SERUM can be used as a substitute for toner and essence after cleansing (ALL IN ONE).
« EXO-AG MTS AMPOULE is suitable for daily use, and you can also apply it selectively to areas with concerns such

as wrinkles or problematic skin.

34
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Product Survey Evaluation

Clinical Trial Survey

- Test Product: EXO-AG MTS AMPOULE

- Clinical Institution: Human Skin Clinical Trial
Center Co., Ltd.

- Test Period: April 24, 2024

- Number of Participants: 22

EXO-AG MTS AMPOULE

7.4 Results of Survey evaluation

The following are the results of a survey conducted and analyzed on the efficacy

and quality, given to test participants.(Table 7)

Table 7. Results of Survey

Survey on the Efficacy

Satisfaction

Survey on the Efficacy of the Test Product Satisfaction
1. It seems to have a pore size improvement effect after one use. 100.0%
2. It seems to have a skin texture improvement effect after one use. 100.0%
Survey on the Quality of the Test Product Satisfaction
1. The product has a pleasant texture. 100.0%
2. The product absorbs well into the skin. 95.5%
3. The product has a pleasant scent. 100.0%
4. | would recommend this product to others. 100.0%
5. 1 am generally satisfied with the product. 100.0%

B e

1. 0§12 59813 ¥8
2: 591X Z&

3 92t 59/5] &
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5 &59/%

6 0f2 592

0.0% 200% 40.0% 60.0% 800%  1000%
1. It seems to have a
pore size improvement
effect after one use.
2. It seems to have a skin
texture improvement
effect after one use.

Survey on the Quality
Satisfaction
0.0% 200% 40.0% 60.0% 800%  100.0%

1. The product has a pleasant texture.

2. The product absorbs well into the skin.

3. The product has a pleasant scent.

4.1 would recommend this product to others.

5.1am generally satisfied with the product.

*100% Willingness to Recommend to Others, 100% Product Satisfaction
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Product Survey Evaluation

Clinical Trial Survey

- Test Product: EXO-AG MTS PEPTIDE CREAM

- Clinical Institution: Human Skin Clinical Trial
Center Co., Ltd.

- Test Period: April 24, 2024

- Number of Participants: 22

36

EXO-AG MTS PEPTIDE CREAM

7.5 Results of Survey evaluation

The following are the results of a survey conducted and analyzed on the
efficacy and quality, given to test participants.(Table 8)

Table 8. Results of Survey

a5 48

AR
0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

1. It seems to have a pore size
improvement effect after one
use.

B HE

102 So/5t7 22
2 &oleiA] ge
3 o7t Eojgpal ge
4 Y7 EofE

5 &8

6 0f2 S9/8

Survey on the Efficacy of the Test Product Satisfaction 2. It seems to have a skin
1. It seems to have a pore size improvement effect after one use. 100.0% texture improvement effect
after one use.
2. It seems to have a skin texture improvement effect after one use,| 100.0% 3. It seems to have a
3. It seems to have a moisturizing improvement effect after one use| 100.0% moisturizing improvement
Survey on the Quality of the Test Product Satisfaction effect after one use.
1. The product has a pleasant texture. 100.0%
2. The product absorbs well into the skin. 100.0% Ez Md2
3. The product has a pleasant scent. 100.0%
+
4. | would recommend this product to others. 100.0% HEE
0.0% 20.0% 40.0% 60.0% 80.0% 100.0%
5. 1am generally satisfied with the product. 100.0%

1. The product has a pleasant texture.

2. The product absorbs well into the skin.

3. The product has a pleasant scent.

4. 1 would recommend this product to others.

5. lam generally satisfied with the product.

*100% Willingness to Recommend to Others, 100% Product Satisfaction
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Clinical Trial Results

Improvement of Pore Size
Improvement of Skin Texture

- Test Product: EXO-AG MTS AMPOULE

- Clinical Institution: Human Skin Clinical Trial
Center Co., Ltd.

- Test Period: April 24, 2024

- Number of Participants: 22

37

EXO-AG MTS AMPOULE

Pore Area
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Before Use After first use
diffe (<005 ison to initial value).
Skin Texture
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Before Use After first use

*Significant difference (p<0.05, comparison to initial value).

Improvement in pore area

After using LARA CLARA
EXO-AG MTS AMPOULE,
it was confirmed that the
pore area reduction rate was
16.47%. (after first use)

Before Use After first use

Improvement in skin texture

After using LARA CLARA
EXO-AG MTS AMPOULE,
the skin texture improvement
rate was confirmed to be
11.50%. (after first use)

Before Use After first use



COSMECEUTICAL BRAND

Clinical Trial Results

Improvement of Pore Size
Improvement of Skin Texture
Improvement in Skin Hydration

- Test Product: EXO-AG MTS PEPTIDE CREAM

- Clinical Institution: Human Skin Clinical Trial
Center Co., Ltd.

- Test Period: April 24, 2024

- Number of Participants: 22

EXO-AG MTS PEPTIDE CREAM

Average heritability (e)
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Before Use After first use

*Significant difference (p<0.05, comparison to initial value).

Skin Texture

Before Use After first use

“Significant difference (p<0.05, comparison to initial value).

Skin Moisturization

“Significant difference (0<0.05, comparison to initial value).

~ Improvement in pore area

After using LARA CLARA
EXO-AG MTS PEPTIDE
CREAM, it was confirmed
that the pore area reduction
rate was 19.58%.

(after first use) Before Use

Improvement in skin texture

After using LARA CLARA
EXO-AG MTS PEPTIDE
CREAM, the skin texture
improvement rate was
confirmed to be 13.30%.

(after first use) Before Use

Improvement in skin
moisturization

After using LARA CLARA
EXO-AG MTS PEPTIDE
CREAM, it was confirmed
that the skin moisturizing
improvement rate was

156.25%.(after first use) Before Use

After first use

After first use
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Product Survey Evaluation

Product Usage Survey

(@)
Z
< - Test Product: BIO COVER BALM
m : :
N - Survey Institution: GLOWDAYS
< _ . v 2f2EE2kRE LARA CLARA 05:35'47"
CI:) - Test Period: April 24 ~ May 1, 2024
1 <] A olX A ' Qack
-) . HiO|2 & A = 250
0 - Number of Participants: 250 tol2 71t & & %4 ofjoix] AEIo|~ AE" BET E
O
2 2%
>
wn
(@)
O
2024 MAY Survey Questions Positive Response Rate(%)
G Lowp I c K Were you satisfied with the all-day comfort of your skin without feeling stuffy while using the product? 97.6% O|s morg s
Were you satisfied with the smooth application when using the product with a puff? 98% 2Ee Wil
F'Hl Were you pleased with the natural coverage and beautiful skin texture the product provided? 96% ol mE Z o=
Did you feel your skin was protected or calmed without any trouble or irritation while uging the product? 94% o2 "9 es
94 4 Did the product adhere smoothly without flaking during application? 94 4% SE e UEHF
o
L % Were you satisfied with the excellent pore coverage when applying the product with a puff? 93.6% =3 02 HHY
#E 2508 38 2 Were you happy that no breakouts occurred even after sleeping with the product on? 96.4% =0 A A2 OIER

BIO COVER BALM
Satisfaction with Non-Flaking Adherence : 94.4%
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Product Survey Evaluation

Product Usage Survey

()
Z
é - Test Product: EXO-AG MTS AMPOULE
m : :
N - Survey Institution: GLOWDAYS
< _ . v 2f2kEekR) LARA CLARA 05:35'47"
CI:) - Test Period: April 24 ~ May 1, 2024
1 <] A olX A ' Qack
= - HiO| & A =~ 250
0 - Number of Participants: 250 1012 7{tH '& & %4 Oflofx| AElo)~ HE' B2 E
O
>
[9p)
(@)
O
2028 {EiY Survey Questions Positive Response Rate(%)
G Lowp Ic K Did you feel that your skin texture improved and became smoother after using the product? 96% ojsd 71
Did you feel that the product absorbed well without leaving a sticky residue? 96.8% oEY gE 25
EIE} : y =2=E E1
EHES| At 9— =) Were you satisfied with how well your makeup applied on your skin after using the product? 97.6% SHE0| B Ee 0%
Did you feel that your skin barrier was strengthened and became firmer after using the product? 93.6% os Ty Zst
Did you feel that your skin was richly nourished after using the product? 93.2% EtES| Ao 2= BHY
Did you feel that firmness and elasticity increasing from within your skin after using the product? 93.2% SHERS| KHRUR| = G
Clma e e Did you feel comfortable with no irritation or breakouts on your skin after using the product? 93.6% Oj8X= gle Hote

EXO-AG MTS AMPOULE

Satisfaction with Firmness and Resilience : 93.2%




LARA CLARA

COSMECEUTICAL BRAND

Product ingredient-related patent registration

) EXOSOME AG COSMETIC COMPOSITION PATENT

Composition containing exosomes derived from aloe vera and black
garlic with cell regeneration, wrinkle improvement, skin moisturizing

or antioxidant effects.

Patent Enrollment No. 10-2534286

Q) SPICUS COSMETIC COMPOSITION PATENT

Cosmetic composition containing vegetable collagen using natural

microneedles.

Patent Enrollment No. 10-2022-0007981

£33 III

CERTIFICATE OF PATENT

£9 H| 10-2534286 &
vvvvvv imber

FoUE Al 10-2022-0128723 &
RosScaion Muber

saY 20223 108 07¥
-t

Ry 2023 05% 159
Repiesion Dte

W2 HH Nt of the Invention
=0l Hizt 93 AAZE YRAHE HER THE L olol HEYY

ES{FX Patentes
(F)3YUOH(110111-*swwwwn )
MNESEA 303 Y2112 25 0OIF 405%,4065 (2 E, 00| X|H|X|L| An}3)

YUK mentor
SEAgTl 71

flol 2¥e EIY,of w2t S5 AR SEEASE SYELCL

This is to certify that, in accordance with the Patent Act, a patent for the
invention has been registered at the Korean Intellectual Property Office.

EH

2 6

20234 058 15¢ <
= Iy ERAYE RUSMR

S5E% T
COMMISSIONER, ngr&q
KOREAN INTELLECTUAL PROPERTY OFF, g (=)

= S

S5% 2] o) 4 (€22

Korean Intellectual N T
Property Office
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Brand Marketing

ME! ME!

® 2024.04.11. YEO|E

HYUEREI O AP EE AW faw

o e et mf  [SPF50+/PA+] [HOR2I0[E]
*_ hwahae 1st Ranking Beauty Ranking APP 9 .‘ ;T-::sg;;”w 9 ' *4.19(2363)
R e A - 15% 38,2509 / 1492
Hwahae

IF AP0 NS [SPFAS/PA+H]

9 ; (213] 2f2HE212 IO HeH g [LHS=2du|0|X|]
oy #3.93(379)

W 4.43(402)

= 7t 4 2l /15g*17
%7t 48,0009 / 15g*27H RGN g

LARA CLARA BIO COVER BALM is
ranked 1st among satin category
cushions and 2nd among all cushions.

2lH|= 1|Q M _OHE [SPFA6/ 4 4%
9 L ad . PAH][2INT BOIX]]
N Bl # 4.19(876)

10% 21,6002 / 159

Of| Ao T2 YR o] 22 M
SEeHA [SPF42/PA+] [25 ofo|al]
#4.25(171)

%7t 28,000 / 13g*17H

e

COSMECEUTICAL BRAND

sioh we o ssLe? (8 Si5H WYL OfFH MHEILIR? ql
sa/' ~

When filtered by recommendation,
LARA CLARA BIO COVER BALM

Q15 ZoflA ST of| 3 AM ¥4y Of| ABEO} IR2E| 2] HWH | [M FEeHA
25 0|
appears as the top-ranked product. s i ‘ . e
Recommendations are based on 20% 32,0008 / 24413g+ 2212 271.38,0008 / 132

scores derived from reviews, ratings, TR i T
sales indices, and other factors s [SPF50+/PAH] (13 Fol 5 "5 (SPF38/PA+H] 21 2]

- : / . = ¢ 4.24/(596) - # 4.26(629)

indicating product popularity. 30% 160008 / 129 - 28% 21,5008 / 149

&

A volagilels  xejoln]

e v

1,76171 2] 2]l

24 B2

42
Hloj2ujo]2¢] v

BB/CCaE  whedlol 4l

Al Ad2EE e AMERE AR

N F2e

ehebaetet viol. A v [WiFgulo)]]
W 4.43(402)

47445,00091 / 15¢* 17|
Az el s ERlAe

ofuzae] @l )i vlulE upg-e ¥4y
* 4.74(2,961)

25%6,75091/ 5
BEG QUG ARl AdElE aeliE

EERERER JVE EE|
#478(77)

47136,00091/3.5¢
Wolge Adawe et B e

Suh 24 Bl W E (18 gelo)# ) ¥4y
* 4,71 (56)

30% 16,8009 / 6g
el wEEY] aEls ek alshe
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Brand Marketing

Reliable Beauty Ranking APP

GLOWPICK

O LARA CLARA BIO COVER BALM
BB Cream Category 1st Place

O LARA CLARA EXO-AG HEMP MIST SERUM
Oil Mist Category 1st Place

O LARA CLARA EXO-AG MTS AMPOULE
New Product Ranked 1st in November
Monthly Ranking

04 LARA CLARA EXO-AG MTS PEPTIDE
CREAM New Product Ranked 1st in April
Monthly Ranking

LARA CLARA

BIO COVER BALM

(¢ BB3Z v

BY AR 2ARY OME" HAE'

883y BBFY

AL BYL v

A

© 2023104 SHOIE (=

LARA CLARA

EXO-AG HEMP MIST SERUM

< DJAE ~

BY AR AR OWE" HAE'

QRUOIAE X HE{O|AE

LR YL v

aYojAE

<L |

HQa

© 2023M04 YHO|E ([ ZT

i@t ¥ 2j2t@eret
i . vjoj2 74Ul 1§ wroomuEoamay
Ak dkdd 450 (AN 7] dhkkR 462 (711 193]
15g / 45,000% 80ml / 49,0008
e et
5 ' GOI% BB [SPF37/PA++] 3 20| E2{§ m2j0g] QleeA MY
LA A & & I 1) R § wkkkd 446 (10 080)
150 / 42,0008 100mi / 46,0008
oz St
3 ' OF501 20131 e & 3 a 310|E E2iF SO WA MY
whhky 426 (0 a2 Ak kkR 456 (01200
50ml / 65,0008 100mi / 46,0008
% d=wYy uhgela
4 BB 3¢ [SPF20) A O]A @2te| A 0| AE 3{U| ZRF2|A
et sl 407 (20 18 a H 2FH|H0lY AR 0|28
45mi | 40,0008 | wkhkd 448 (193
99mi / 25,0008
0jA}
5 M E5Q UlH] 3 [SPF30/PA++] ﬂ s
dkk ok 404 (23 280 5 - BO|E E2i vjo|| Ax2{0] MIE
50ml / 28,0009 ot kR kd 435 (75 359)
& 100mI / 29,0008
suge|
e 7 D2 U|Y|3Y [SPFA6/PA++] aut
dededed 409 (157 175) 6 é BI0|E E2{ HAE Amyjo| M
50g /28,0008 Rk 426 (717760
100mi / 29,900%
o
7 e B[] 3 Y [SPFS0+/PA+++] l|| Wt
w412 (510 59) 7 Bl 2H0|E E2{§ HAE 020} AZ0] MY
40ml / 30,0008 = dkkdy 434 (21002

<

LARA CLARA
EXO-AG MTS AMPOULE

MHE FE WY
< 20236M¥

EEERED
A2 Ojl0|X| HE|of|A HE
*h k440 (2]5 52)

30mi / 55,0008

BALE|

S| E2{2| EIE
*hdk ok 486 (25 7)
4g /14,0008

Hjutolutet

EE YU EUH U
*h & kR 460 (25 5)
3.8g/16,0008

blilsze
30|E S0IS ZREHKIS HCIAA AT
#ede ek 500 (215 4)

40ml / 35,0008

Hlutolutdat

EB U SULY0E
& e 500 (215 3)
3.89/16,0008!

HZ2jel

AFtElE 2 Hi2lof 33
kR kA 450 (215 4)
50ml / 32,000¢!

ZHIAX

EfE HIF WY EIE

* & k& 500 (25 2)
4g /15,0008

fmgt

0| AT AZI HIO|A [SPF35+/PA++]
* &k h & 500 (27 2)

35ml/ 25,0008
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LARA CLARA

EXO-AG MTS PEPTIDE CREAM

Q <

1

4

g

E
i

lgft E11012 sfoletole}

i
g

MHIE E ¥y Q
< 202413048

2tetaetet
4 ojlo|X| HE|ofl A HEtO|E 37
* 4.63 27 97 50a / 55.000%

A
EEEEE TS

® 457 2583 4ml /17,0008

Cjmfjoj A4t
Y3YAE niRoo|d YA|Z22R
% 4432821 35mi / 26,0008

0j| A 8s0}

* 493 2914 9.6g /30,0008

|0}
24 Zajo|=

* 439 -2/¢18 459 /16,0008

Cimjo| A4
Y32 o208 YL

* 405 2722 35mi/ 26,0008
Oj| A 840}

Enjoj X3

* 469 2513 9.6g / 26,0008
o}

I (& olciy) 2c) & Sllof cheu X2

* 473280 359 /9,0008
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History of Awards

1st Ranking Beauty Ranking APP
'*' hwahae Hwahae

2024 Hwahae AWARDS

BIO COVER BALM
1st Ranked in Make-up Satin category
in the first half of the year

HE  ME

A

3

O

ZEAl HE

S| e5/53 0RIE=

L 5 Tloj] & g

HES HLHEMR

Ho|3 A

CEN

-

T HojAHo|3Y - 2M 19|

2[2F2 212 0| HH 2 [LHFZEH|O|X]]
v 4.43(401)
7} 45,0002 / 15g*17H

2024 #tt7|

hwahae
awards

2s/E% | MY

2024 H1

hwahae
awards

2024 t3£
hwahae
awards

i
iz

|

44



4 ofgi=

GLOwW
PICK
2024
GLOWPICK
AWARDS

x“ﬂal Ejl > hwahae \

awards

1+

AZIHI HojAHo] 3R 20|12 ofo|m|o|

HojAHo|2Y
GLOWPICK AWARDS
2024 g!ﬂ'jl #BB3E
S22 oY= M 7|F BB3M
1
2023.11.16 ~ il ®E
2024.05.15 135,914 7 2laH@af2} (LARA CLARA) ] e e
vk i slell /23 of9)= Hio| 2 MEl £ 19
©8 22222} 50| 2 FHH] Bf [LZ=E H|O]X]]
o . 439
246,696 1 19,788 & 2224 H|o|A Hjo|3 BBM 19

22l S2fet Hio| 2 7HH &
[LhE=E / 210| E / 70 H|O|X]]
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History of Awards
T . 29 A% o7 4

Reliable Beauty Ranking APP

GLOWPICK

7 2024 first half of the year
GLOWPICK AWARDS

A7IA|0] 2 D|AE RE 19, £I4
4gg_g| 2t2fZ2tet ol & of| O[] U 0| AE A|E

2024
GLOWPICK
AWARDS

EXO-AG HEMP MIST SERUM WINNER
in the oil mist category

ORMIS I > , g L
GLOWPICK AWARDS Jppr— == B 2 | Z—,(Ezosw::nc:J
2024 é,".’_l'7| ’ i AWARDS

2291 ofgls MY 7|E

=
Z
<
o
m
—
<
O
=
-
L
O
L
=
wn
O
O

. e +

A 212t ol AE
2023116 ~ AAAE Q2n|AE
P3+

2024.05.15 135,914 7

2f2t2212 (LARA CLARA)
2|4 Ofl0fX| Y 0|AE A

g 2% /X

246,696 i 19,788 ¢

N

o LARA CLARA
azeigel 130 el EXO-AG HEMP MIST SERUM

S5 2148 veiolo]
+4 HIBE MESIELICH HANTH AZ| SAE| GIAZ

HADTME QYU OAE
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History of Awards

Reliable Beauty Ranking APP

GLOWPICK

7 2024 first half of the year
GLOWPICK AWARDS

EXO-AG MTS AMPOULE ROOKIE
in the SKINCARE category

GLOWPICK AWARDS
2024 417
SERY oY= MY I|IE

A 2R
2023.11.16 ~ WA E
2024.05.15 135,914 7

A el 2|8 84
246,696 7 19,788 ¢

222|592 238 2|7et
FH ZE HHslo
o ME8 JFstAELIcH

< ol

Ml >

ROOKIE

ROOKIE

YL

7| SR0IME= 20241 dUb7|0fl BAIE! MAIE F 2} 71| 22|
M &2 QI7|=& 2STHHIE T0707H H-RCE & YY) 7H
A @efg BOE MESE FS0l BAL

-1
of|

[
o

221701 Hjo| A=Y gjojag

#2230
Ofl LA /M|

© ROOKIE

2j2H@212} (LARA CLARA)
il of|o|X| AE[of| A HE
* 464 (1567

2024 7| S 22E o=
AZ17|0{ QHE|0{|O] =l ofj MIA
ROOKIE

gi2t2zt2} A4 ofjo|X] HE[of|A W=

2024
GLOWPICK

AWARDS

#17|SE EGFAE
#ME R ALF
HHIO|D|O|ZE LIS UE
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2023
GLOWPICK

AWARDS

XEAIs] =21 >

EAN BEAUTY ROOKIE Az170f

227130 R20iM = M9 712H SO 0tA T £0i| 7H{ K T
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= B20|Ed oA, FESH ZZE A3 F= 23 oA
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BIO COVER BALM
BB CUSHION CATEGORY

GLOWPICK

ool MY

105 o1

22O BBRM B2 187 0|4 19| 9K 5

(20231 8% 8UEE)

49

EXO-AG HEMP MIST SERUM
OIL MIST CATEGORY

GLOWPICK
ool A

UELE

' U

R0|AE

GLOWPICK !l @,
2023 Hoj|o| Fgt L)
R

*ZERL QADAE 2
1

(2023 9% 18U E

12% 014 191 91 5
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Hlstory Of Awards Earned the Monthly Ranking 1st Place & Winner Emblem of GLOWPICK
Reliable Beauty Ranking APP 2024
2023 2023
GLOWPICK GLOWPICK GLOWPICK GLOWPICK
o8l 108 6%
o o WINNER
Ea;re! 213'; HEIEE]
BIO COVER BALM EXO-AG HEMP MIST SERUM  EXO-AG MTS PEPTIDE CREAM
BB CUSHION CATEGORY OIL MIST CATEGORY Antiaging Cream CATEGORY

Earned the New Product Ranking 1st Place Emblem of GLOWPICK
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o PG - 203y Sty o3 NOVEMg,

 Criteria for Monthly Category Ranking

27170}
Emblems are awarded to products that maintaina Top 3 BEST BEST
ranking within the category for 4 or more weeks. ROOKIE ROOKIE
GLOWPICK GLOWPICK

Criteria for selecting a new product license

2 v % o
X vayn ses K vour peR

Emblems are awarded to products that rank within the Top 3

in the Monthly New Product Ranking as of the end of each
EXO-AG HEMP MIST SERUM EXO-AG MTS AMPOULE

month. The New Product Emblem, a distinctive feature, can SKIN CARE CATEGORY SKINCARE CATEGORY
be received only once after the product's initial release.
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Monthly Ranking 1st Place in New Products < MRIE e WY Q

History of Awards

< 20243048

2t2t2afat

2|2 oflof x| HE[of|A BEtO|= 3
* 463 -2/% 97

Reliable Beauty Ranking APP GLOWPICK Q

GLOWPICK % an ome

(.

el ESS,
YSHAE I2H|0|H HAIZER
* 4432821

slA
> 2 l 222 YEE
% 457 -2%83
o
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4 ﬁ =101 3t0|2t0|Ef
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” Criteria for Monthly Category Ranking e} ESY;
Emblems are awarded to products that maintaina Top 3 EXO-AG MTS PEPTIDE CREAM in Skincare Category é RELECR e VISEEER

% 4.05-2%22
ranking within the category for 4 or more weeks.
Criteria for selecting a new product license . ;“::: 3
Emblems are awarded to products that rank within the Top 3 * 4.69 -2lf13
in the Monthly New Product Ranking as of the end of each ____ ot
month. The New Product Emblem, a distinctive feature, can s BN :‘2?72“2?“&1!5! £ gllof cheL X2

be received only once after the product's initial release. o
Hloje
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LARA CLARA

COSMECEUTICAL BRAND

Participating in a domestic pop-up store

Participating in the Hyundai Department Store Beauty Fiesta pop-up store

(2024.06.06 ~ 2024.06.16)

*

THE HYUNDAI

BEAUTY FESTA

6.6 —6.16

BEAUTY FESTA
{CHHHRPE Ol A 2hLES
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K REIHAE|ZE
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LARA CLARA

COSMECEUTICAL BRAND

Promotion on TV broadcasting
PPL in KBS JOY entertainment program

Promotion of the LARA CLARA BIO COVER BALM BB Cushion
through PPL (Scheduled for June 2024)

-
CHECFTE
ROIZ0 0Hl KE &30

e

2t2t=2i2hHi0| S

[@@?@’.

’!/J

53

?



LARA CLARA

COSMECEUTICAL BRAND

Promotion on TV broadcasting

PPL scheduled for the new SBS drama

Promotion of all LARA CLARA make-up and skincare
products through PPL in a drama
(Scheduled for the second half of 2024)

54



LARA CLARA

COSMECEUTICAL BRAND

Brand Marketing

Promotion for Radio Broadcast
SBS Radio Program Park Ha-sun's Cinetown

SBS Power FM Popular Radio Sponsored Product

OsBs 2trje
1077Mhz 27 11:00~1200

LARA CLARA

55



LARA CLARA

COSMECEUTICAL BRAND

Brand Marketing

* Domestic media promotion article for the LARA CLARA Brand

‘atatZ@atat, sBs THIFM "atatido] WUIEHR o A
3

=9 2023-12-08 11:29:18

LARA CLA

OSsBs 2|2
107.7Mhz 27 11:00~1200

[HIREZAE ZA 7|XH BAHAE|Z (Cosmeceutical) 3HEHE EHE 222 22K FTAIS|AF 22
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SR

of HE air|e =21y
J

%
93 0[0p7| & EBFE

IAME[Z 22HE 2arE2tE) 229 OflE 20| AE B 19| ¢

O[Z|¢ 7|xt &8 20231211 1515 20 @

2023 2224 oRIE
AZIF0] 2 O|AE 22 1%
RFEeR A4 OfO]X| B 0| AE Mg AMEH A7 2 AE

qAF

ZiEr e ji2

FABIA 2121 RRHOIE AT 2ot DATIAEIZ HAC 2fet22teto] A o]
X HI O]AE AJE0| 2023 222F OfYISOJA AZIHO| QY D|AE £2 1918 243
Ca sHC

2299 oIS 2014 4AH[X} FEY FE| OfISE JRAT O[3 DjH A7t 2A £
X2l AT AR FEY OlRIS2 17 9wiZt 188 HHAIE/D AL olEE M0
Bz Cis) YT R 2| S20Y AL B4 2B 27 2 BE HOEE s

= W50 UEE £2 o9l BTe waeln Yck

Mo I=H, BHE, T2} LH S FE| BARIC| 0] B E g10| Ot 2Z2X| 4
B HE g2l 2lReE EMTte EoM M2=8 50|12 Qlth S3f= oo SA 55
El of 452 A9 EHE’r% EA0I0] 9594712] BHES Y22 Jhd Aldtets HE2 2023
19| RE| HZ22 igﬂﬂl 2ferEatatel ‘o4 OofofX| HZ= O|AE AZ'0| AZIH|f
2Y OjAE 22 19|12 dFsith

rﬁ

56



LARA CLARA

COSMECEUTICAL BRAND
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Brand Marketing

*"KOREAJU" pop-up store article held at Yurakucho Marui Department Store in November 2023
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COSMECEUTICAL BRAND

Brand Marketlng https://more.hpplus.jp/lifestyle/koreanculture/105539/1/
* Contributed to a Japanese Internet article about BIO COVER BALM
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LARA CLARA

COSMECEUTICAL BRAND

Brand Marketing
& YouTube

g i ST
YouTube Creator , ’ ’ ‘ A sy ¢ wgg?zng

Y JN

—

LARA CLARA -

LARA CLARA

AR

EE JIN ©

@JIN224
TEX33.60Y - SFAH 2.78Y

BEYVVILHE. RREEI3EOREA. BEEFEE D

* Through a Korean YouTuber active in Japan, an
honest review of the LARA CLARA Bio Cover Balm

product, participating in the Yurakucho Marui

Department Store pop-up store

Ea7R-T1:17-19%, EVON-Z, VP&
SAFA-1:218, 4I0-A-X, €509
FFISIA-Y1:238, EVON-Z, VPR
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LARA CLARA

COSMECEUTICAL BRAND

Brand Marketing

» Scheduled PPL on a Thailand TV Survival Variety Show (Airing in November 2024)
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* Thai Celebrities and Stars Competing to Sell Korean Products

* A survival variety show where contestants aim for prize money and stard

* Expected to Enter Thai Offline Beauty Stores After Content Production
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LARA CLARA

COSMECEUTICAL BRAND

Domestic Live Commerce

The view count increases with each successive episode.
* NAVER Shopping Live 1st to 3rd sessions and ongoing sales
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Conducted in November 2023
270,000VIEW
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LARA CLARA

COSMECEUTICAL BRAND

Overseas Live Commerce

Live Commerce with Famous Taiwanese Influencers (September 2024)

Promotion and Sale of LARA CLARA EXO-AG HEMP MIST SERUM
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LARA CLARA

COSMECEUTICAL BRAND

Overseas Exports

NORTH
AMERICA

AFRICA

SOUTH
AMERICA

* Increased Export Inquiries from European Countries, CPNP Certification in Progress
* FDA Certification in Progress for the U.S.

OVERSEAS EXPORTS

AUSTRALIA

v
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Official On-line Store

LARA CLARA

https://www.laraclara.co.kr

ef2tE2t2t A4 of|of x|
AE|of| A HEfo|= 3 E

E2p0t Hlm|CH AR E S U
HA OIMHE g2 =0t AE[ol|l~ 3

HAAE #HI0|R OO|3Z LIS
HNEXHEO|E FEHA

HOUAZ #HI0|Q OIO|AR LIS
#X 22X HEO|E SEAHA

etet2afe}
A2 ollo]X] AE|OY|A HZ=

I A SE2 501 H2 KIS Kl TiRE
740 FE N5 % EGF LIS UB

LARA CLARA
EXO-AGMTS
PEPTIRE CREAM
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On-line Platform
ZHAIQl= I E AR
ZIGZAG

” BIO COVER BALM

- Real-Time Ranking #1 in Base Makeup
- Real-Time Ranking #1in BB/CC

As of June 2024
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DUTY FREE SHOP
SHINSEGAE THE SHILLA

DR AR R duty free

Scheduled to Enter Domestic

Online& Offline Duty-Free Shops LOTTE DUTY SHILLA
DUTY il IPARK

HYUNDAI duty free
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OTHERS SHOP

Saturday Skincare Qe a
HOME: :SHOP  TRAIMING Salurday Skincare QE 2

HOME SHOP  TRAINING

Domestic (Korean) Aesthetics @0

SATURDAY SKINCARE WELCOME
Professional
Lara Clara Products
Korean Lara Clara manufactured in Korea With exosomes, hemp seed, and MTS (Microneedle Therapy System) spicules
Skincare rendering a revolutionary skincare treatment.

Professional Korean Skincare
rendering results for alf skin types.

z \\‘ Professional Korean Skincare
% INFORMATION
Yooy F——
E [E]El@ All Products Most popular v

U.S. SPA Stores 000w o

* Available in SPAs for Offline Sales in P e Professional - Esthetician
NeW York’ Arlzona Lara Clara Products
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Lara Clara MTS Hemp Koru Pharma Ariderma Spicule Koru pHafma
bre Treatment
£
Scheduled to Enter J &
c e u e o n e r a pa n ese I(O QUl J Exosome Hemp Seed Mist Exosome MTS Ampoule (E:xusome MTS Peptide Spicule
ream
Medical Listed Companies s o

with Peptides, Epithelial Growth

* Japanese Medical Specialty B2B i o P

E-Commerce Platforms et ot o o s ey s

heightened skin rejuvenation COPYRIGHT © 2024 SATURDAY SKINCARE - ALL RIGHTS RESERVED. POWERED BY GODADDY
Exosomes and Peptides. ‘experience for clients.




COSMECEUTICAL BRAND

OTHERS SHOP

Domestic Myeongdong

BANANA Store

* Currently Available in Myeongdong
Offline Store

Domestic (South Korea)
Dongdaemun APM Luxe

* Currently Available in Dongdaemun
Offline Store (B2B)




COSMECEUTICAL BRAND

OTHERS SHOP

Domestic B2B Stores

* Currently Selling in B2B Offline Stores




COSMECEUTICAL BRAND

Display

SBA Seoul Awards lounge
DUTY FREE ZONE in display

* Selected as a Seoul City Excellence Product

DUT\’
FREE

HYUNDAI

DUTY FREE ZONE in display




COSMECEUTICAL BRAND

Overseas Exhibition

# China(Shanghai)

2024 CBE
(CHINA BEAUTY EXPO-SHANGHAI)

May 22 to 24, 2024

®RCBE

CHINA BEAUTY EXPO - SHANGHAI
MAY 22-24, 2024

¥ Shanghai New International Expo Center




COSMECEUTICAL BRAND

Overseas Exhibition

# Italy (Bologna)

2024 Bologna Cosmoprof
March 21to 23, 2024

COAVIOPROF

WORLDWIDE BOLOGNA

BOI.OGN ITALY
FAIR DISTRICT

21 23 MARCH 2024 \

NEW' [NEW! 21 - 24 MARCH 2024 |
COBMO el




LARA CLARA

INTERNATIONAL

ESTHETICS
COSMETICS

& SPA

MARCH 3 - 5, 2024
JAVITS CONVENTION CENTER

vIdUO =
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SPICUS egg B \‘
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s COSME Week

Jan. 15 (Wed) - 17 (Fri), 2025
Venue: Tokyo Big Sight, Japan
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COSMECEUTICAL BRAND

Overseas Exhibition

# Japan (Osaka)

Osaka Namba Marui Department Store
Pop-up Store Event

November 26 to 29, 2023




LARA CLARA

BIO COVER BALM
m BB Cushion
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AY COSMETIC 360 2023

CARROUSEL DU LOUVRE
18-19PARIS
OCTOBER

Thematic 2023 :
Cleantech

C OSME TIE SGE

LET'S EXPLORE INNOVATION
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LARA CLARA

BIO COVER BALM
m BB Cushion
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COSMECEUTICAL BRAND

Overseas Exhibition

# Japan (Tokyo)
2023 Autumn Korean Consumer Goods Fair
at Tokyo Peninsula Hotel

September 25, 2023

1-




LARA CLARA

s818.19.20, "

10:00 17:00
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Overseas Exhibition

# Vietnam (Hanoi)

Hanoi Offline Korean Market in Progress
August 2023 ~

85



HDEX N=RDY Dr.GRAFT AMUSE P.CALM
kopumu thim P57 Flynn eXumeue
Chija 107  VAREHOPE Troubless' S=LF 3=AUTY
ongnus  RESPRING medicube® FSTD W zweasol

Is)€tree  HARF C(REMORIAB mit®N DEARDAHLIA

FOLNUA HWIRA m-wm ZEROSLASH

BALLON BLANC ~ SUNNY e - RERLice MARTHA Soonsoojaa

B \@) BEAUTY

BONNY&) ABIDE COSMETICS
155

€202

1€ - OF JoquIsoa ¥

* SEOULCon *

AGIFT
LET

THE YEAR

THE PAST

DOP B he 8 Wi efex) amwan e s
1002200 18002200




SEOUL BEAUTY WEEK
2023 MEFEIfIZ
2023.09.21-24 | DDP o=s s oiguzs
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LARA CLARA

COSMECEUTICAL BRAND

ESG Management Practices

LARA CLARA is a brand committed to sustainable development and
environmental consciousness. We contribute to the international forest
conservation movement by using FSC-certified paper and soy ink
printing for our product packaging. The FSC certification is awarded by
the Forest Stewardship Council, ensuring that the materials come from
responsibly managed forests. This certification is a credible mark, only
given to products that adhere to standardized procedures throughout

the entire production, distribution, and processing processes.

FSC™ C113427

™

FSC

MIX
Packaging

2

PRINTED WITH

SOY INK
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COSMECEUTICAL BRAND
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Legal Disclaimer

This document is strictly confidential, and it may only be used by the intended recipient. It should be utilized for its intended purpose only,
and any other use is strictly prohibited. Without the company's prior consent, no part or entirety of this document may be excerpted,
reproduced, redistributed, retransmitted, or disclosed to any third party in any manner. Violation of these terms may result in legal

consequences according to relevant laws.

By receiving or reading the contents of this document, you are considered to agree to be bound by the specified restrictions.
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